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Quantitative Methods for Business Decisions
This Book Is Designed To Serve As A Text For Management, Economics,
Accountancy (Chartered And Cost Accountancy), And Commerce Students. The
Book Covers Concepts, Illustrations And Problems In Statistics And Operations
Research. Part I Deals With Statistical Techniques For Decision Making. Part Ii
Studies Various Operations Research Techniques For Managerial Decisions.The
Book Contains Illustrations And Problems, Drawn Extensively From Various
Functional Areas Of Management, Viz., Production, Finance, Marketing And
Personnel, Which Are Designed To Understand Real Life Decision Making
Situations. In Order To Make The Book Self-Contained, All Relevant Mathematical
Concepts And Their Applications Have Been Included. To Enhance The
Understanding Of The Subject Matter By The Students Belonging To Different
Disciplines, The Approach Adopted In This Book, Both In Statistics And Operations
Research, Is Conceptional Rather Than Mathematical. Hence Complicated
Mathematical Proofs Have Been Avoided.This Book Would Be An Ideal Reference To
Executives, Computer Professionals, Industrial Engineers, Economic Planners And
Social Scientists. The Other Books By The Same Authors Are: Operations Research
For Management And Business Statistics.

Quantitative Analysis in Marketing Management
For over fifty years, Eli Schwartz has inspired generations of economists through
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his prolific publications and dedicated in teaching. In 2008, the Martindale Center
for the Study of Private Enterprise at Lehigh University invited prominent
academics and practitioners—including Nobel Prize recipients, Robert Solow and
Harry Markowitz, and former Chairman of the Economic Advisers to Ronald
Reagan, Murray Weidenbaum—to contribute pieces that reflect their own
approaches to issues that Schwartz has explored over the long span of his career.
The twelve original essays cover a range of topics, including tax reform, corporate
finance, fiscal policy, banking, economic growth, and globalization, representing a
variety of methodologies, including economic theory, econometrics, and case
analysis. The collection emphasizes the underlying connections among seemingly
disparate facets of economic activity, and underscores the tremendous influence of
Schwartz on economic analysis, policy, and leadership today.

Business Analytics: Data Analysis & Decision Making
Bringing together the techniques required to understand, interpret and quantify
the processes involved when exploring structures and relationships in
questionnaire data, Quantitative Analysis of Questionnaires provides the
knowledge and capability for a greater understanding of choice decisions. The
ideal companion for non-mathematical students with no prior knowledge of
quantitative methods, it highlights how to uncover and explore what lies within
data that cannot be achieved through descriptive statistics. This book introduces
significance testing, contingency tables, correlations, factor analysis (exploratory
and confirmatory), regression (linear and logistic), discrete choice theory and item
response theory. Using simple and clear methodology, and rich examples from a
range of settings, this book: provides hands-on analysis with data sets from both
SPSS and Stata packages; explores how to articulate the calculations and theory
around statistical techniques; offers workable examples in each chapter with
concepts, applications and proofs to help produce a higher quality of research
outputs; discusses the use of formulas in the appendix for those who wish to
explore a greater mathematical understanding of the concepts. Quantitative
Analysis of Questionnaires is the ideal introductory textbook for any student
looking to begin and or improve statistical learning as well as interpretation.

Quantitative Analysis for Business Decisions
Principles of Accounting Volume 2 - Managerial Accounting
Quantitative Methods
A hands-on guide to the use of quantitative methods and software for making
successful business decisions The appropriate use of quantitative methods lies at
the core of successful decisions made by managers, researchers, and students in
the field of business. Providing a framework for the development of sound
judgment and the ability to utilize quantitative and qualitative approaches, Data
Driven Business Decisions introduces readers to the important role that data plays
in understanding business outcomes, addressing four general areas that managers
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need to know about: data handling and Microsoft Excel®, uncertainty, the
relationship between inputs and outputs, and complex decisions with trade-offs
and uncertainty. Grounded in the author's own classroom approach to business
statistics, the book reveals how to use data to understand the drivers of business
outcomes, which in turn allows for data-driven business decisions. A basic, nonmathematical foundation in statistics is provided, outlining for readers the tools
needed to link data with business decisions; account for uncertainty in the actions
of others and in patterns revealed by data; handle data in Excel®; translate their
analysis into simple business terms; and present results in simple tables and
charts. The author discusses key data analytic frameworks, such as decision trees
and multiple regression, and also explores additional topics, including: Use of the
Excel® functions Solver and Goal Seek Partial correlation and auto-correlation
Interactions and proportional variation in regression models Seasonal adjustment
and what it reveals Basic portfolio theory as an introduction to correlations
Chapters are introduced with case studies that integrate simple ideas into the
larger business context, and are followed by further details, raw data, and
motivating insights. Algebraic notation is used only when necessary, and
throughout the book, the author utilizes real-world examples from diverse areas
such as market surveys, finance, economics, and business ethics. Excel® add-ins
StatproGo and TreePlan are showcased to demonstrate execution of the
techniques, and a related website features extensive programming instructions as
well as insights, data sets, and solutions to problems included in the material. The
enclosed CD contains the complete book in electronic format, including all
presented data, supplemental material on the discussed case files, and links to
exercises and solutions. Data Driven Business Decisions is an excellent book for
MBA quantitative analysis courses or undergraduate general statistics courses. It
also serves as a valuable reference for practicing MBAs and practitioners in the
fields of statistics, business, and finance.

Business Risk Management
Quantitative Analysis for Management
A less-expensive grayscale paperback version is available. Search for ISBN
9781680922936. Principles of Accounting is designed to meet the scope and
sequence requirements of a two-semester accounting course that covers the
fundamentals of financial and managerial accounting. This book is specifically
designed to appeal to both accounting and non-accounting majors, exposing
students to the core concepts of accounting in familiar ways to build a strong
foundation that can be applied across business fields. Each chapter opens with a
relatable real-life scenario for today's college student. Thoughtfully designed
examples are presented throughout each chapter, allowing students to build on
emerging accounting knowledge. Concepts are further reinforced through
applicable connections to more detailed business processes. Students are
immersed in the "why" as well as the "how" aspects of accounting in order to
reinforce concepts and promote comprehension over rote memorization.

Quantitative Analysis for Business Decisions
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Appealing both to students on introductory courses for quantitative methods and
MBA students, this well-respected text provides an accessible introduction to an
area that students often find difficult. As a manager, developing a good
understanding of the business analysis techniques at your disposal is crucial.
Knowing how and when to use them and what their results really mean can be the
difference between making a good or bad decision and, ultimately, between
business success and failure. Quantitative Methods for Decision Makers helps
students to understand the relevance of quantitative methods of analysis to
manager’s decision-making by relating techniques directly to real-life business
decisions in public and private sector organisations and focusing on developing
appropriate skills and understanding of how the techniques fit into the wider
management process. Key features: Student Activities with a solutions Appendix
Fully worked examples and exercises supported by Excel data sets “QMDM in
Action” case studies illustrating how real-life organisations benefit from the use of
quantitative techniques Chapter on financial decision-making “Wisniewski makes
numerical and statistical concepts understandable and brings them to life using
excellent scenarios and case studies. This book was a valuable resource during my
MBA studies and I am encouraging all my non-statistical colleagues and anyone
who works with statistics or performance measurement data to read this book!”
Brian J Pickett, Assistant Director, Local Government Data Unit, Wales Mik
Wisniewski is Senior Research Fellow at Strathclyde Business School in Scotland.
He also works as a freelance management consultant with clients including
PriceWaterhouseCoopers, ScottishPower and Shell, and a variety of public sector
organisations in the UK and internationally.

Quantitative Techniques in Management,3e
This tutorial teaches you how to use the statistical programming language R to
develop a business case simulation and analysis. It presents a methodology for
conducting business case analysis that minimizes decision delay by focusing
stakeholders on what matters most and suggests pathways for minimizing the risk
in strategic and capital allocation decisions. Business case analysis, often
conducted in spreadsheets, exposes decision makers to additional risks that arise
just from the use of the spreadsheet environment. R has become one of the most
widely used tools for reproducible quantitative analysis, and analysts fluent in this
language are in high demand. The R language, traditionally used for statistical
analysis, provides a more explicit, flexible, and extensible environment than
spreadsheets for conducting business case analysis. The main tutorial follows the
case in which a chemical manufacturing company considers constructing a
chemical reactor and production facility to bring a new compound to market. There
are numerous uncertainties and risks involved, including the possibility that a
competitor brings a similar product online. The company must determine the value
of making the decision to move forward and where they might prioritize their
attention to make a more informed and robust decision. While the example used is
a chemical company, the analysis structure it presents can be applied to just about
any business decision, from IT projects to new product development to commercial
real estate. The supporting tutorials include the perspective of the founder of a
professional service firm who wants to grow his business and a member of a
strategic planning group in a biomedical device company who wants to know how
much to budget in order to refine the quality of information about critical
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uncertainties that might affect the value of a chosen product development
pathway. What You’ll Learn Set up a business case abstraction in an influence
diagram to communicate the essence of the problem to other stakeholders Model
the inherent uncertainties in the problem with Monte Carlo simulation using the R
language Communicate the results graphically Draw appropriate insights from the
results Develop creative decision strategies for thorough opportunity cost analysis
Calculate the value of information on critical uncertainties between competing
decision strategies to set the budget for deeper data analysis Construct
appropriate information to satisfy the parameters for the Monte Carlo simulation
when little or no empirical data are available Who This Book Is For Financial
analysts, data practitioners, and risk/business professionals; also appropriate for
graduate level finance, business, or data science students

Quantitative Analysis of Questionnaires
Quantitative Methods
Quantitative Methods for Business Decisions
Everybody has to make decisions—they are unavoidable. Yet we receive little or no
education or training on how to make decisions. Business decisions can be dif_
cult: which people to hire, which product lines or facilities to expand and which to
sell or shut down, which bid or proposal to accept, which process to implement,
how much R&D to invest in, which environmental projects should receive the
highest priority, etc. This book gives you all the tools you need to • clarify and
reach alignment on goals and objectives and understand trade-offs in reaching
those goals, • develop and examine alternatives, • systematically analyze the
effects of risk and uncertainty, and • maximize the chances of achieving your goals
and objectives. Success (getting what you want) depends on luck and good
decision making. You can’t control your luck, but you can maximize your odds by
making the best possible decisions, and this book gets you there. Broadly
speaking, this book organizes and presents otherwise formal decision-making tools
in an intuitively understandable fashion. The presentation is informal, but the
concepts and tools are research-based and formally accepted.

Data Driven Business Decisions
Were you looking for the book with access to MyLab Math Global? This product is
the book alone and does NOT come with access to MyLab Math Global. Students, if
MyLab Math Global is a recommended/mandatory component of the course, please
ask your instructor for the correct ISBN and course ID. MyLab Math Global should
only be purchased when required by an instructor. Instructors, contact your
Pearson representative for more information. There's no doubt that a manager's
job is getting tougher. Do it better, do it faster, do it cheaper are the pressures
every manager faces. And at the heart of every manager's job is decision-making:
deciding what to do and how to do it. This well-respected text looks at how
quantitative analysis techniques can be used effectively to support such decision
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making. As a manager, developing a good understanding of the quantitative
analysis techniques at your disposal is crucial. Knowing how, and when, to use
them and what their results really mean can be the difference between making a
good or bad decision and, ultimately, between business success and failure.
Appealing both to students on introductory-level courses and to MBA and
postgraduate students, this internationally successful text provides an accessible
introduction to a subject area that students often find difficult. Quantitative
Analysis for Decision Makers (formerly known as Quantitative Methods for Decision
Makers) helps students to understand the relevance of quantitative methods of
analysis to management decision-making by relating techniques directly to real-life
business decisions in public and private sector organisations and focuses on
developing appropriate skills and understanding of how the techniques fit into the
wider management process. Key features: The use of real data sets to show how
analytical techniques are used in practice “QADM in Action” case studies
illustrating how organisations benefit from the use of analytical techniques Articles
from the Financial Times illustrating the use of such techniques in a variety of
business settings Fully worked examples and exercises supported by Excel data
sets Student Progress Check activities in each chapter with solutions A 300+ page
Tutors Solutions Manual

Variations in Economic Analysis
Quantitative Analysis for Management Decisions
A comprehensive and accessible introduction to modernquantitative risk
management. The business world is rife with risk and uncertainty, and
riskmanagement is a vitally important topic for managers. The best wayto achieve
a clear understanding of risk is to use quantitativetools and probability models.
Written for students, this bookhas a quantitative emphasis but is accessible to
those without astrong mathematical background. Business Risk Management:
Models and Analysis Discusses novel modern approaches to risk management
Introduces advanced topics in an accessible manner Includes motivating worked
examples and exercises (includingselected solutions) Is written with the student in
mind, and does not assumeadvanced mathematics Is suitable for self-study by the
manager who wishes to betterunderstand this important field. Aimed at
postgraduate students, this book is also suitable forsenior undergraduates, MBA
students, and all those who have ageneral interest in business risk.

Quantitative Methods for Decision Makers 6th edn
This text may be used in a required or elective quantitative analysis course at the
Junior level or first year MBA. It also may be used for an elective course in Modeling
and Analysis, Decision Sciences or Management Science. A major new feature of
the book is the use of the Excel speadsheet throughout. It is a very spreadsheet
friendly text. Model building, Mathematical Programming (using Excel Solver),
Simulation, and other spreadsheet applications are included. As indicated, the
book was revised in a modular format for custom publishing options. Chapters are
self contained. Sections of the book, or individual chapters from other books using
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Irwin/McGraw Hill custom publishing options.

Quantitative Analysis for Decision Makers, 7th Edition
(Formally known as Quantitative Methods for Decision Makers)
This book is not available as a print inspection copy. To download an e-version click
here or for more information contact your local sales representative. 'Takes the
challenging and makes it understandable. The book contains useful advice on the
application of statistics to a variety of contexts and shows how statistics can be
used by managers in their work.' - Dr Terri Byers, Assistant Professor, University Of
New Brunswick, Canada A book about introductory quantitative analysis, the
authors show both how and why quantitative analysis is useful in the context of
business and management studies, encouraging readers to not only memorise the
content but to apply learning to typical problems. Fully up-to-date with
comprehensive coverage of IBM SPSS and Microsoft Excel software, the tailored
examples illustrate how the programmes can be used, and include step-by-step
figures and tables throughout. A range of ‘real world’ and fictional examples,
including "The Ballad of Eddie the Easily Distracted" and "Esha's Story" help bring
the study of statistics alive. A number of in-text boxouts can be found throughout
the book aimed at readers at varying levels of study and understanding Back to
Basics for those struggling to understand, explain concepts in the most basic way
possible - often relating to interesting or humorous examples Above and Beyond
for those racing ahead and who want to be introduced to more interesting or
advanced concepts that are a little bit outside of what they may need to know
Think it over get students to stop, engage and reflect upon the different
connections between topics A range of online resources including a set of data files
and templates for the reader following in-text examples, downloadable worksheets
and instructor materials, answers to in-text exercises and video content
compliment the book. An ideal resource for undergraduates taking introductory
statistics for business, or for anyone daunted by the prospect of tackling
quantitative analysis for the first time.

Decision Analysis for Managers
This book presents the essential concepts of operations research and engineering
management in a structured manner. Starting with the basic functions of
management – planning, organizing, leading and controlling – it introduces the
reader to the process of strategic decision-making, covering the essentials of
technological invention management, innovation and entrepreneurship, with ample
examples of decision-making under certainty, uncertainty and risk conditions. It
also exposes the reader to the fundamentals of managing projects and
professional communication. In order to reinforce the theory used, practical case
studies taken from relevant disciplines are introduced. For instance, case studies
from the retail sector have been appended to the assignment problem and cases
related to traffic have been introduced for queuing formulation. The concept of
game theory is discussed in greater detail with an introduction to topics such as
incentive compatibility, Bayesian representations for different games, budget
balance, auctions and a broad coverage of mechanism design. While a few of these
problems have been solved in the book, a few others have been left un-solved to
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promote readers’ understanding. The mix of theoretical and practical examples
reveals to the reader the underlying complexities and highlights the challenges
entailed by field implementation.

Strategic Business Decisions
This book consists of eleven chapters covering the entire syllabus of MBA program
of Jawaharlal Nehru Technological University of Andhra Pradesh. However, students
of MBA program of any other university in India and also the students of any
distance education program find this book very useful for their study. This book is
written primarily to make it student friendly, especially students of non-engieering
and non-mathematics back-ground in their graduate studies. The special features
of this book include exhibits, box illustrations, flow charts, tables, examples, solved
problems, review questi.

Quantitative Analysis for Business Decisions, by Harold
Bierman, Jr., Lawrence E. Fouraker [and] Robert K. Jaedicke
A comprehensive, class-tested text covering all aspects of operations
research/management science. Designed for students pursuing business careers
requiring managerial ability and decision-making skills, it strongly emphasizes
applications through numerous real-life examples and illustrations, chapter
outlines, discussion questions, problem sets, and ``application reviews'' which
describe scenarios involving actual companies that have benefited from each
method discussed. The material is presented in a concise, straightforward manner
at a suitable mathematical level, i.e., that of finite mathematics and basic algebra.
The mathematical foundation for each quantitative method is clearly set forth and
illustrated by means of examples. Appendixes contain brief reviews of calculus and
matrix algebra. In addition, the text describes how to apply several well-known and
readily available microcomputer software packages to operations
research/management science problems. Also includes end-of-chapter glossaries,
lists of references, tables, and diagrams.

Quantitative Decision-Making for Business Analysis
For management students this book, designed to be practical rather than
theoretical, avoids rigorous mathematics, describing mathematical proofs by
example rather than theoretical argument. The text takes a balanced view and
relates all topics to real business and management issues.

Analysis for Financial Decisions
Small business decision making
Master data analysis, modeling, and spreadsheet use with BUSINESS ANALYTICS:
DATA ANALYSIS AND DECISION MAKING, 6E! Popular with students, instructors, and
practitioners, this quantitative methods text delivers the tools to succeed with its
proven teach-by-example approach, user-friendly writing style, and complete Excel
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2016 integration. It is also compatible with Excel 2013, 2010, and 2007.
Completely rewritten, Chapter 17, Data Mining, and Chapter 18, Importing Data
into Excel, include increased emphasis on the tools commonly included under the
Business Analytics umbrella -- including Microsoft Excel’s “Power BI” suite. In
addition, up-to-date problem sets and cases provide realistic examples to show the
relevance of the material. Important Notice: Media content referenced within the
product description or the product text may not be available in the ebook version.

Quantitative Analysis for Managerial Decisions
Quantitative Methods for Business
This clear, accurate and comprehensive textbook has 25 chapters divided into 7
study areas, each chapter focusing on a selection of techniques illustrated with
examples from business, finance, marketing, economics, accounting and public
administration.

Handbook of Quantitative Supply Chain Analysis
Quantitative marketing is not an easy subject to grasp. Quantitative Analysis in
Marketing Management introduces a kinder, gentler approach to the various
quantitative concepts and techniques in marketing management. This exciting new
book examines techniques drawn from other management disciplines (e.g.
financial management and operations management) and shows how these
techniques can be applied to marketing management. To aid comprehension, a
number of problems and case studies are included at the end of each chapter. The
text is divided into three parts: * statistics, demand analysis and forecasting; *
financial analysis, operations and control systems; and * future trends Quantitative
Analysis in Marketing Management is suitable for undergraduate and MBA students
enrolled in marketing management, market analysis and forecasting, strategic
marketing, marketing research courses, together with MSc marketing courses.

Quantitative Methods for Management
For many post-graduate students undertaking a research project for the first time
is a daunting prospect. Gaining the knowledge and skills needed to do research
typically has to be done alongside carrying out the project itself. Students often
have to conduct their research independently, perhaps with limited tutor contact.
What is needed in such situations is a resource that supports the new researcher
on every step of the research journey, from defining the project to communicating
its findings. Management Research: Applying the Principles provides just such a
resource. Structured around the key stages of a research project, it is designed to
provide answers to the questions faced by new researchers but without neglecting
the underlying principles of good research. Each chapter includes ‘next steps’
activities to help readers apply the content to their own live research project. The
companion website provides extensive resources, including video tutorials, to
support the development of practical research skills. The text reflects the richness
and variety of current business and management research both in its presentation
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of methods and techniques and its choice of examples drawn from different subject
disciplines, industries and organizations. Management Research: Applying the
Principles combines diversity of coverage with a singularity of purpose: to help
students complete their research project to a rigorous standard.

Quantitative Methods for Finance and Investments
An accessible introduction to the essential quantitative methods for making
valuable business decisions Quantitative methods-research techniques used to
analyze quantitative data-enable professionals to organize and understand
numbers and, in turn, to make good decisions. Quantitative Methods: An
Introduction for Business Management presents the application of quantitative
mathematical modeling to decision making in a business management context and
emphasizes not only the role of data in drawing conclusions, but also the pitfalls of
undiscerning reliance of software packages that implement standard statistical
procedures. With hands-on applications and explanations that are accessible to
readers at various levels, the book successfully outlines the necessary tools to
make smart and successful business decisions. Progressing from beginner to more
advanced material at an easy-to-follow pace, the author utilizes motivating
examples throughout to aid readers interested in decision making and also
provides critical remarks, intuitive traps, and counterexamples when appropriate.
The book begins with a discussion of motivations and foundations related to the
topic, with introductory presentations of concepts from calculus to linear algebra.
Next, the core ideas of quantitative methods are presented in chapters that
explore introductory topics in probability, descriptive and inferential statistics,
linear regression, and a discussion of time series that includes both classical topics
and more challenging models. The author also discusses linear programming
models and decision making under risk as well as less standard topics in the field
such as game theory and Bayesian statistics. Finally, the book concludes with a
focus on selected tools from multivariate statistics, including advanced regression
models and data reduction methods such as principal component analysis, factor
analysis, and cluster analysis. The book promotes the importance of an analytical
approach, particularly when dealing with a complex system where multiple
individuals are involved and have conflicting incentives. A related website features
Microsoft Excel® workbooks and MATLAB® scripts to illustrate concepts as well as
additional exercises with solutions. Quantitative Methods is an excellent book for
courses on the topic at the graduate level. The book also serves as an authoritative
reference and self-study guide for financial and business professionals, as well as
readers looking to reinforce their analytical skills.

Real Options Analysis
The Handbook is a comprehensive research reference that is essential for anyone
interested in conducting research in supply chain. Unique features include: -A focus
on the intersection of quantitative supply chain analysis and E-Business, -Unlike
other edited volumes in the supply chain area, this is a handbook rather than a
collection of research papers. Each chapter was written by one or more leading
researchers in the area. These authors were invited on the basis of their scholarly
expertise and unique insights in a particular sub-area, -As much attention is given
to looking back as to looking forward. Most chapters discuss at length future
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research needs and research directions from both theoretical and practical
perspectives, -Most chapters describe in detail the quantitative models used for
analysis and the theoretical underpinnings; many examples and case studies are
provided to demonstrate how the models and the theoretical insights are relevant
to real situations, -Coverage of most state-of-the-art business practices in supply
chain management.

Quantitative Analysis for Management Decisions
Provides students with all the tools they need to pass the typical Quantitative
Methods course. This title includes chapters that focus on a selection of statistical
techniques, illustrated with examples from across business, marketing, economics,
finance, and public administration, that may appeal to students across the
business spectrum.

Statistical Analysis for Business Decisions
Quantitative Techniques for Managerial Decisions
"Mun demystifies real options analysis and delivers a powerful, pragmatic guide for
decision-makers and practitioners alike. Finally, there is a book that equips
professionals to easily recognize, value, and seize real options in the world around
them." --Jim Schreckengast, Senior VP, R&D Strategy, Gemplus International SA,
France Completely revised and updated to meet the challenges of today's dynamic
business environment, Real Options Analysis, Second Edition offers you a fresh
look at evaluating capital investment strategies by taking the strategic decisionmaking process into consideration. This comprehensive guide provides both a
qualitative and quantitative description of real options; the methods used in
solving real options; why and when they are used; and the applicability of these
methods in decision making.

Quantitative analysis for business decisions
Business analytics (BA) is the practice of methodical exploration of an
organization's data with emphasis on statistical analysis. Business analytics is
designed for leaders committed to data-driven decision making. I provide
examples of various test utilizing discriminant analysis, ANOVA, t-Test, and others
to help you understand how statistics can be learned and implemented for making
sound business decisions.

Business Case Analysis with R
Quantitative Methods for Finance and Investments ensures that readers come
away from reading it with a reasonable degree of comfort and proficiency in
applying elementary mathematics to several types of financial analysis. All of the
methodology in this book is geared toward the development, implementation, and
analysis of financial models to solve financial problems.
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Management Research
Business Statistics Using EXCEL and SPSS
Mathematical Analysis for Business Decisions by James E.
Howell and Daniel Teichroew
Quantitative Methods for Business Decisions
This book focuses on the use of quantitative methods for both business and
management, helping readers understand the most relevant quantitative methods
for managerial decision-making. Pursuing a highly practical approach, the book
reduces the theoretical information to a minimum, so as to give full prominence to
the analysis of real business problems. Each chapter includes a brief theoretical
explanation, followed by a real-life managerial case that needs to be solved, which
is accompanied by a corresponding Microsoft Excel® dataset. The practical cases
and exercises are solved using Excel, and for each problem, the authors provide an
Excel file with the complete solution and corresponding calculations, which can be
downloaded easily from the book’s website. Further, in an appendix, readers can
find solutions to the same problems, but using the R statistical language. The book
represents a valuable reference guide for postgraduate, MBA and executive
education students, as it offers a hands-on, practical approach to learning
quantitative methods in a managerial context. It will also be of interest to
managers looking for a practical and straightforward way to learn about
quantitative methods and improve their decision-making processes.

Quantitative analysis of financial decisions
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